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Course Agenda

*What is storytelling? Why does it matter? iy § gasmdll 3l g o o

e Understanding the key elements of a story Lnil) dewlldl oliall e Coyat)
eStory structures and narrative frameworks '@:u‘;ﬂ\ g Aal] oy Lus
y by dadll Ol .

*Brand storytelling and its business impact ol LS G
eHow to build a powerful story for your Wl o il sl .

brand Tl liadlal 095 408 (55 S
eTone of voice in brand storytelling )il dadadl pasad 3w § gl 845
eStorytelling models used in marketing Gl 3 (oanadll 3l 73l
eStorytelling across the customer journey o)l dlyg gl 3l

*\What type of content should be used at

each stage? ) .
e Adapting your story across multiple

channels —
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Core storytelling frameworks in AJLS@ daola1 5 ! AR
copywriting UMY
What is a digital marketing script? Why T 03 (gl gyluwd! 9o Lo
does it matter? " " diadlg
Difference between a digital marketing 9 (Bogd) gyludl o 35201
script and a traditional script " “ Saudardl g1ybudly
The difference between written content LUy duad! LUSI) cpo 3,201
and visual writing & el
Essential elements of a successful b LUST Al soladl
marketing script 7l (gl
Scriptwriting for paid ads A gondl GBIV goyluwdl LLS
Scriptwriting for podcasts Cwologdl) gylundl LS o
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e Turning your script into a simplified Storyboard J! ¢yl Jg=3 oS
storyboard BEIMV:

e Script variations for live shooting, Ailadl pgail) gyluwd! clddust
editing-based content, and text-only his jognill Glegasy zligely
videos 1 o sl (o g gpylias S
e \Writing a complete marketing script Juas el 8% (Storyboard
from scratch to storyboard, using three (el (pyel) Ldabizes
different execution styles (Practical

Exercise)
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Course Objectives

Differentiate between textual writing and
visual writing, and learn how to integrate
visuals, scenes, and voice-over elements to
serve the core idea.

Convert written scripts into simplified
storyboards that support precise execution
for both live-action and edited content.
Write platform-specific scripts (TikTok,
Instagram, YouTube, Reels, Ads) to achieve
maximum reach and engagement.

Create a brand-driven narrative that
reflects the Tone of Voice, strengthens
audience trust, and builds long-term brand
affinity.
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Course Objectives

Understand the fundamentals of

storytelling and apply them to create engaging
content that influences audiences and supports
clear marketing goals.

Master script writing techniques across

different formats advertising, social media
videos, podcasts, short-form content, and
educational contentTransform ideas into
impactful narratives based on emotions and
human motivations, building strong connections
between the audience and the brand or product.
Develop a professional script structure including
introduction, rising action, climax, resolution, and
a compelling closing.
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What Is Storytelling?
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The Impo?tance of Storytelling?
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The Impo?tance of Storytelling?

(Cultural Significance) 4.8l dwadl ;&6

(Evolution Over Time)
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What Are The Core Elements of Story?

Aty polic L e gasd ol goane S Sy O o dogd dad ST 58 (I
daggan dundll Jazxdg (abl ol Ol (3l Olgadl (o b s e Cud ol oda

7401 | V4ol | rgol |

8y3809 cdudlaio
shadl dg=g Al 9l dagill £l Sl of 4l Oloyllg O8I Lase il
( POV) (Theme) (Conflict) (Plot) 4sadll (Setting) (Character)
Joc|

i Jas| = Aghine ool gz issue 01 UM



7401 | V4ol | rgol |

Ll dyndl olic
The Core Elements of Story
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The Core Elements of Story
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The Core Elements of Story
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The Core Elements of Story
Plot 4.1 .3
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The Core Elements of Story

Conflict g1l .4
LIl ] dadll 2505 )1 852l
Sl GIUsY Casog Jadd (3w dzgy Y cdigdy cduadll J51s (sl (1598 (o y39il 9 £l 0]l
Anslial) G Hggamll oy Bus duasadl Jaay §laa)
13 33! de by pzog duascadl 0jlg5 ¢y be oo ladie s cdadlun 9l 1l lodie Tus Y &4l
Ll gl gl
(Character vs. Self) J=1J1&1.201 1
(Eolall 9l @udl £ o 33,0l cclad] c Byl (Lol duasad! Jae (31 Guso Gl glaall 9o
(External Conflict) (ol g1l 2

(s cpudlio blw gie) duased b duasd o

(8, adlas s (gl iz OF o3 8lid) aizmall s dasess

(shmall @ Lo s8luse) (Bl eplgoll A5 ¢ (o0l cinmlsall) dnpdall > Azt

(5> ©ga (3hy pore) (4@ Sl oS Y s (g go Elao) eI/ LAl Lo duass o b

i Jas| = Aghine ool gz issue 01 UM



7401 | V4ol | rgol |

Ll dyndl olic
The Core Elements of Story

Theme dsladl dod! 5
Tl Lad)l die us sl b
Laie ) Laall w3 2l dcwlad Dl ) 9l 3ol (aandl (2 dela)l dod!
.mwg;mujawuuww\g@@uw
lusYlg Oluasead! IMS o dalawd! ol 155 L yaio o il JSao Sl dolal Aol U Y
Bgd Olad e Aial
Al Gy lall § Jesdl @ cdiomal pasmd cdiwdleg) pasad 1Byl e paiis cdl
DIl SMdas (539 cduso)lill @MY cdpaslall gl (§ yebas il de oty a5l
T I Hlisad olud)l St 13l §8,dblsall 3ind doy=dl o 1doy=l 0l o
Sl bk aed (@due =l oo il (dlog b ae DBMe ilbglly dBlaall o
Ao Lol uUa.:gT << QT Mjw QTJ}?Q &S elasd ui:)\ g :5)_6_5@.}\3 uo)BJ\ °

e Jos] — dbgaze Gsixll guex issue 01 U"‘uj'.l.'!



7401 | V4ol | rgol |

Ll dyndl olic
The Core Elements of Story
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Story Arcs and Basic Structures

lgiang SISV i ola S (e daiad cdipdsd! MY ] dapdd)] ol o cdadae 4408 (S
< < .LS'\M
Ol 0o dlgdl I Dladl e Ol Jaus ¢ 8,Sallg dablally casd) sran 1wl dasy Lsadll S
UQ‘J‘ llJLé_lall
Tl § S U glizs 130

Fsilly yelawll j3hs b

rodie (el oo () rhythm diadll ey o

U caS @3 39,3 Ul Jum CasS9 Elaall o oS 0gd s

arouatst

J-oc|

e Jos] — dbgaze Gsixll guex issue 01 U"‘uj'.l.'!



7401 | V4ol | rgol |

il el g

Story Arcs and Basic Structures
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Story Arcs and Basic Structures
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Story Arcs and Basic Structures
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How to start a strong story for your brand
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How to start a strong story for your brand
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How to start a strong story for your brand
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How to start a strong story for your brand
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How to start a strong story for your brand
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Tech-Savvy
Abdelrahmaon
Hassan
AGE: 26 years old

LOCATION: Cairo

Engineering at Ain
Shams University

How to start a strong story for your brand

ONLINE COM

Abde is a highly sialied software and elecirical engineer * Schreddits

wih extensive experience in software development, * Youtsbe Videos (Long form)
slectrical engineering, and project management. He has 2 * Facebook Grovps

solid background in C++, SQL Android, I0S deveiopment, * Bectrical Enginesring Experts
and electrical system operations and maintenance.

CURRENT BEHAVIOUR WITHOUT OUR PRODUCT CIAL NETWORKS

Strives to maintain productivity by troubleshooting * lnstagram Tech
connectivity issues on his own, refying on his technical * Facebook ech-Savvy
s g * Unikedin Abdelrahman

expartise. He often explores aniine forums, tech
communities, and resources 1o find DIY solutions for
Improving his home network setup

o Twrer Hassan

AGE: 26 years old

ONLINE MAGS/WEBSITES

LOCATION: Cairo, Egypt

« Inconsistent Home Connectivity: while working * PC Maganine
: ieact * Techradar com
remotedy on software development projects or v G EDUCATION:

maintaining electrical systems from his home office
* Demanding Technical Requirements
* Optimizing Network Performance

MS. Computer
Engineering at Ain
Shams University

o Jos| — dbgame Gghzll iz

D Jedoe)l Juoddl UL 550 73903

PERSONALITY TYPE FROM CRYSTAL

Abdel possesses strong analytical skills, given his proficiency
in coding and problem solving. He is tech-savvy and
innovative, stays up to date with latest advancements in his
field. His track record of uploading numerous apps to the
Play Store and App Store suggests a goal-oriented mindset
and persistence in achieving objectives

KEYWORDS HE MAY BE ASKING GOOGLE/QUORA

“"How to extend WiFi range at home"

"WiFi signal booster solutions”

"WiFi Extender vs. Mesh WiFi"

"Optimizing home network for software development”

* "DIY network improvement tips"

"Network performance optimization for electrical engineers”

PAIN POINTS THAT OUR PRODUCT CAN SOLVE

* Enhanced Coverage
* Improved Bandwidth and Speed
* Muitiple Device Support
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How to start a strong story for your brand
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How to start a strong story for your brand
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Tone of Voice in Brand Storytelling
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Tone of Voice in Brand Storytelling
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Story Archetype in Brand Storytelling
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Story Archetype in Brand Storytelling

. Gs=l § Story Archetypes g1
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dasllg d9,20)l : Mentor / Sage .2
dboluddly wyall : Everyman .3
olYlg ke )l : Caregiver .4
Jelgall S : Rebel 5

dablaJlg JxJl : Lover .6
dolxxallg 894l 1 Ruler .7

dazdlg 7l 1 Jester .8

Jd>lg stLw\ Archetype = da>ly Lily .. Buex egolasciwl Bollas

arouatst

J-o<l

o Jos| — dbgame Gghzll iz issue 01 U.UJFJ



Story Archetype in Brand Storytelling

7401 | Fdol | rgdol |

TS size plaS Archetype ogas oS
Archetype Lad)l olws] ddall duga yolas oS
)l
Hero (S — BgB O
Mentor ogd — 45 Bt
Everyman Aol — )8 g
Caregiver acd = Olol Ogi
Rebel oMzl — 8l,> Sate -
yocl

oW Jes| — dbgaze Godll pw issue 01 l}u"j't'."!



7401 | V4ol | rgol |

Story Archetype in Brand Storytelling
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Brand Storytelling Frameworks
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Brand Storytellmg Frameworks
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Brand Storytelling Frameworks
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How Storytelling Aligns with Each Stage
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Type of Content for Each Stage

(Decision) &l (Consideration) ,las)! (Awareness) (4!
(Demos) daxwd g5 29, @ (In-depth guides) dduais Usl o (Blog posts) wlsdall &Vl o
(Free trials) ddl=e iyl @ (Webinars) oyl pe wlgls o Social ) bowe Jbdigud! Sgima o
(Consultations) whladw! e (Case studies) Jl>= wlwlys o (media

(Special offers) dwols- o9, o Email ) QoS wl &dle> o _ .
(“campaig'ns (Videos) wlagpaus o
ol &5ledl 4] (Infographics) ¢lily=>qa3] o

(Comparison guides)

7401 | Fdol | rgdol |

asrolalsl

J-o-<!

it Jo] = Shgione Gy & issue 01 U',‘uj".l."!



7401 | V4ol | rgol |

JAO\}:J\ L:)\}l:é o ‘“ o ‘;}C 51“ o .:,S o
Adapting Your Story Across Channels
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Marketing Scriptwriting
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Marketing Scriptwriting
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Practical Example of Writing a Script
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Measurement and improvement in scriptwriting
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Measurement and improvement in scriptwriting
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Measurement and improvement in scriptwriting
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Measurement and improvement in scriptwriting
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